THE SPANISH INSURANCE MARKET IN 2009
INTRODUCTORY REMARKS

The Spanish insurance market contributed to the Gross Domestic Product (GDP) with a 5.74% in 2009, percentage that represents a small rise compared to the 2008 figure (5.43%). 
Insurance and reinsurance premium income reached 60.7 billion €, with a 1.56% increase over the previous year. 
These results are good, taking into account the acute economic crisis the country is undergoing and that the inflation rate resulted in +0.8% in the same period. They show a small growth in a year marked by heavy losses in almost every other major industry.
Life insurance had a decent 6.29% increase, that compensated the decrease experimented by the non-life business, which dropped by 2.33%. 
Non life branches showed, in general, a decreasing trend compared with previous years, especially motor insurance, affected by a sharp competitive scenario, with prices going down and car purchases falling to figures unknown for many years.

In global terms, general return measured in ROE terms reached 14.16%. Overall profits increased by 35.4% in life business though it fell by -1.58% in non-life, due to higher loss ratios and a reduction in premiums. Net financial results we 1.6 billion Euros in life and 3.02 billion Euros in non-life.

As for the insurance density and penetration ratios, the figure remains stable compared to the previous year. Premiums per capita reached 1,291 Euros, a meager 0.3% over 2008. The insurance industry’s share in the gross domestic product was 5.74%, due more to the reduction of the GDP as a result of the crisis than to the rise in the premium volume.
Companies operating in the Spanish insurance market saw their number reduce in two: 294 companies present against 296 in 2008. The 10 largest insurance groups had a 61.7% market share, while the 20 largest  reached over 81%. 

	PREMIUMS 2009

	Branch
	2009
	2008
	% Variation

	Life
	    28,538     
	    26,850     
	6.29

	Non Life
	    31,836     
	    32,597     
	-2.33

	Total
	    60,374     
	    59,447     
	1.56


         

Source: DGSFP. Million €.
LIFE INSURANCE

Assets managed by life insurance companies increased by 3.7% and amounted 118,230 million Euros according to DGSFP, but Icea provides different figures according to which these assets reached 143,790 million Euros, representing an increase of 5.62% compared to 2008, very much in line with the growth in premiums, that reached 5.68% according to Icea. 
This significant development is due to the credit crunch, as pension plans had a sharp fall in their value due to the awful performance of investments, and people changed their pension plans to life insurance products. Unit linked products did their worst, as they decreased over 26%. PPAs (Insured Previsional Plans) performed bas as well, with a fall in their premiums of nearly 26%. Both types of products behaved wonderfully the previous year, when they registered heavy rises in premiums, what makes 2009 poor performance still more astonishing. Life and temporary annuities, which enclose the biggest amount of life insurance funds, had sharp increase (59%), amounting for 69,983 million Euros in assets managed. Deferred capital polices performed positively (+3.46%) but saw their assets managed fall by 2.23% to 44,523 million Euros. 
	LIFE INSURANCE RESULTS 2009

	TYPE
	NET PREM.
	∆
	ASSETS MNGD.
	∆

	Death risk policies
	3,611
	-0.14
	5,315
	9.31

	PPA (insured previsional plans)
	1,825
	-25.98
	4,618
	34.75

	Deferred capital 
	8,909
	3.46
	44,523
	-2.23

	Rents
	8,466
	59.01
	69,983
	5.8

	PIAS (individual plans for systematic saving)
	1,150
	18.07
	1,710
	45.08

	Unit linked
	4,153
	-26.02
	17,634
	17.73

	Total Pension/saving insurance
	24,505
	6.59
	138,470
	5.49

	TOTAL LIFE
	28,118
	5.68
	143,790
	5.62


Source: Icea. Premiums and assets in million €
The number of people owning a life policy almost reached 33 million, the main part of them (more than 23 million) having death-risk insurance and the remaining 10 million, saving and retirement insurance. 

NON LIFE INSURANCE

Non life insurance branches have suffered the crisis, though in an irregular way.  Overall result showed a decrease of -2.33% in premiums, but the split show big differences from branch to branch. Health Insurance, for example, had a 4.9% increase, reaching 5,855 million Euros in premiums, while motor insurance decreased by 5.66%, with premiums drawing back to 11,451 million €. Strong competition and a continuous decline in 
prices are responsible of this bad performance. Important companies operating in this branch are keeping the watch on the evolution of motor insurance prices and claims. Most of them think that reductions have come to an end, especially now that financial results can no longer replace the technical losses. Multi-peril policies achieved a decent result, with 4.9% increase and 6,437 million € in premiums. The downturn in the real estate market appears to have had a limited effect in home owners insurance during 2009, a market that has profited in the past years from the boom in the construction sector and the low interest rates applied to mortgages.
	NON LIFE INSURANCE 2009

	Branch
	Premiums 2009
	% Variation
	% Non Life market share

	Motor insurance
	    11,451     
	-5.66
	35.9

	Multi-peril insurance
	      6,437  
	4.93
	18.3

	Health Insurance
	      5,855     
	4.93
	18.3

	Rest
	      8,093     
	-7.48
	27.4

	Total Non Life
	31,836
	-2.33
	100



Source: ICEA & DGSFP. Premiums in million €
 DISTRIBUTION CHANELS

According to DGSFP figures, there were 3,015 brokers working nationwide, and around 1,563 within regional scope.
 As for tied agents, it is estimated that, in 2009, nearly 94,000 of this professionals (two thousand less than the previous year) were working in the insurance industry, though they continue to be small sized. Over 64% of them had portfolios under 30,000 € in 2008 (last figure available), and only 9.7% of them deal with premiums over 300,000 €.
The Law of insurance and reinsurance intermediaries introduced two new types of professionals: linked agents and linked bankinsurance operators. Both can work with several insurance companies, if allowed to. During 2009, there were 107 persons or companies within these new figures.
With 2009 data related to distribution channels still not available, bankinsurers continue to rule the sales of life insurance, with 73.9% market share. Tied agents and brokers have maintained their share of 20.1%. Insurance companies, on their side, distribute a mere 4.67% directly, while other channels, as Internet (0.01%) or the telephone (0.02%), are almost nonexistent. In non life, the scene is quite different. Agents and brokers sell 66% of the total (64.8% in 2007), while banks (10.2%), company offices (18.1%) and direct marketing (telepnohe 4.1%, Internet 0.95%) remain in the back.
COMPANIES


As in previous years, Mapfre led the Spanish ranking with almost 8,800 million € in written premiums. Zurich, Santander Seguros, Axa and Segurcaixa followed in the list. 

	TOTAL INSURANCE - TOP TEN GROUPS 2009

	 
	 
	Premiums (000 € )

	RK
	Groups
	Premiums
	Mkt share %
	Variation (%)

	1
	MAPFRE
	8,786
	13.56
	-4.39

	2
	ZURICH
	5,381
	9.37
	16.96

	3
	SANTANDER SEGUROS
	3,484
	6.07
	-29.48

	4
	AXA
	3,285
	5.72
	-9.56

	5
	SEGURCAIXA HOLDING
	3,276
	5.71
	61.07

	6
	ALLIANZ
	3,003
	5.23
	1.31

	7
	GENERALI
	2,583
	4.50
	-7.49

	8
	CASER
	2,397
	4.18
	1.89

	9
	CATALANA OCCIDENTE
	2,195
	3.82
	0.26

	10
	AVIVA
	1,826
	3.18
	-2.27


Source: INESE
The ranking by branch and company (not group) differs a little. On the life side, the first company to appear is Santander Seguros, followed by Bansabadell Vida, Vidacaixa, Mapfre Vida and Caser. Four out of these five companies are bank owned, and even the one who is not belongs to a holding in which a saving bank has a 50% share. 

	LIFE INSURANCE - TOP FIVE COMPANIES 2009

	RK
	Company
	Premiums (000 €)
	Mkt share
	% Var.

	1
	SANTANDER SEGUROS
	 
3,331,657
	12.28
	-29.81

	2
	BANSABADELL VIDA
	3,106,713
	11.45
	21.61

	3
	VIDACAIXA 
	2,945,185
	10.85
	66.20

	4
	MAPFRE VIDA
	1,354,114
	4.99
	6.81

	5
	CASER
	1,206,394
	4.45
	10.64

	Source: INESE
	
	
	


As for the non life ranking, the first company to appear is Mapfre Familiar, followed by Axa, Allianz, Adeslas, and Zurich.
	NON LIFE - TOP FIVE COMPANIES 2009

	RK
	Company
	Premiums (000 €)
	Mkt share
	% Var.

	1
	MAPFRE FAMILIAR
	4,048,517
	13.37
	-3.66

	2
	AXA SEGUROS GENER.
	2,149,108
	7.10
	-8.03

	3
	ALLIANZ
	1,988,895
	6.57
	-3.23

	4
	ADESLAS
	1,293,811
	4.27
	8.44

	5
	ZÚRICH ESPAÑA
	1,250,491
	4.13
	-6.68

	Source: INESE
	
	
	


